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The key to the successful use of
corporate red packets lies in
making sure that they add value
to your company’s product and
service offering, enhancing your
company’s image and create
goodwill.

Ultimately, a well-planned
corporate red packet can shape
the public’s opinion of your
company in a powerful aspect.
If executed well, certain
elements of a corporate red
packet can act as a talking point
which draws valuable attention
to your company'’s product or
service.
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This is why some companies
prefer to customise their red
packet to tell a unique story or

even come up with a
limited-edition design to make O
their VIP clients feel valued.

If you are new to corporate
red packet planning and are
looking to have a smooth and
fuss-free process, read on for
the five points that will help
you escalate your planning.



Point Guide #1
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Your corporate branding For example, examine your company’'s
guidelines reinforce key corporate positioning - is it functional,
messaging, bolsters industry exclusive or experiential? How can
authority, and allows loyal you embody the essence of your
customers to identify strongly corporate positioning in the red packet
with your brand. Although a design without going against any of
unique design can be used to your corporate guidelines?

stand out from the crowd, it is

likely to backfire if receivers of When in doubt, take a minute to

the red packets are unable to consult the corporate communications
associate the design with your department.

brand.

This will help you to avoid the scenario

Hence, when writing the where you have sent the brief to the

design brief, keep in mind that designer, only to find out you have to
a design that you feel strongly redo majority of the artwork that you

about might not be suitable have due to guidelines that you may
due to certain restrictions in overlooked.

your corporate guidelines.




Point Guide #2

Decide on the effect you want your
red packets to have on your clients.

With numerous colours, paper materials, printing
methods and packaging options available, it can be
overwhelming to arrive at a decision.

One great way to help narrow down the list of options
is to decide what kind of effect you want your red
packets to have on your clients.

For example, if you want to evoke a luxurious

feeling with your red packets, you can start by looking
at materials that look and feel classy, like pearlescent
paper and leather.

You can also create a tactile experience when clients

receive your red packets by shortlisting paper materials
like pre-colour texture paper or use effects like stamping,

embossing or laser cut to enhance the feel.

Alternatively, you may want to give your red

packets a second life by using printing effects in a way

which encourages the receiver to repurpose it.

One way you can do so is by having an origami design

on your red packet that can be folded into a Chinese
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zodjac animal or even a photo frame.
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There are effects which may technically possible
however, it may not achleve ‘the desired effect or
longevity. " ®
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« While your company might have a team of
designers who are responsible for your
company’s digital media assets, it is worth-
while to get expertsadvice on how the red
packet design. will translate into printing. For example, the thickness of the paper requifed

ol for embossing effect can determine.
whether it perfectly compiements ‘the prfhted

designs or tears the paper entlrely

As red packets are a niche paper product,
how digital designs turn out when printed on
certain paper materials is classufled as
industry-specialised knowledge. ¢ With more' than 100 types of paper

materials avallable it is important to understand
how each material interacts with the machinery. *
Dependlng on the look and feel you are looking for,
a difference in 1mm- could make or break the
design. An experienced consultant can help you
navigate all these >

technicalities and give the. best suggestlons to

This is not a knowledge commonly known to

* a corporate’s in-house designer. There are a
handy of technical knowledge which comes “
with experience when handling the ﬂght
paper density, material and the machinery to
achieve the best effect.
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Determine the logistics requirement for
the on-time delivery of your red packets.

Besides the design and production, consider how the logistics
requirement plays a role in the process. Are you looking to get
these red packets distributed across multiple locations across
the region?

If so, coordinating the delivery of the red packets and
replenishing them at various locations at different times may
incur unforeseen costs and inconvenience if you do not have
reliable logistics arrangements in place.

Before engaging a printing company, check if they are able to
make specialised logistics arrangements for your company’s red
packets.

Should you have no warehouse space to temporarily store your
red packets, explore companies that offer warehousing space for
the storage of red packets and if they have the capability to make
multiple deliveries to your company’s different branches for
timely replenishment.

This customised logistics service is integral in ensuring that
every branch receives the right quantity of red packets at their
most convenient time.



Ensures the timeline accommodates your
production period for custom red packets.

When you are planning the This will allow sufficient
timeline for your red packets, time for the sample
3 — 5 months lead time is mock-up to be vetted and
recommended to make sure approved.
you are ahead in the
production queue. In case where you are

unable to plan 3 — 5 months
By doing so, you enjoy more in advance, look for printing
options when it comes to companies which offers
special customization ready-to-use designs that
requests as the production you can choose from ,
company is not loaded with quickly to meet the festive &

other red packet orders. deadline.
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- About Craftwerkz

Craftwerkz is a leading Singapore-based design
and printing company that celebrates collective
creativity in design and innovations,
incorporated with a zealous desire to bring out
beautiful andunparalleled creativity on festive
gifts and paper products, while ensuring the best
quality and delivering value from more than 10
years of experience, expertise and love from
customers.

Driven by passion and dedication, we believe in
~going the extra mile to discover and serve the
needs: of our clients, offering them full profes-
sional services from design, production all the
way to customised logistics service.

Along with Singapore, we also have offices in
Malaysia and China, working together to
manage the entire supply chain ensuring to
deliver our clients goods, the way they -want
them, at the right time. ' i




